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“Latin Americans have an unmatched passion for life.”

These are the words of Mark Stanley, one of The Internationalist’s
LATIN AMERICAN 50, and the Senior Director and General Manger
of Sony PlayStation for the region.

We asked THE 50, an outstanding group of talented leaders from
a variety of categories- travel, finance, technology, retail, consumer
products and luxury goods, what they saw as the biggest opportunities
for marketers in the region now.  Of course Brazil was noted.  Edgardo
Tettamanti, SVP Marketing for MasterCard for Latin America and
Caribbean mentioned: “The tremendous growth of Brazil is
consequently bringing benefits for the rest of the region.”  However,
he also pointed out perhaps the most significant trend as seen by
these marketers: “Much of the potential to market in this territory lies
in the digital space, since it allows delivery of content that engages
consumers with the core elements of the brand and inspire
conversations in a valuable way.”

In fact, Latin American marketers may be similar to their peers in
the rest of the world in seeing the potential for online and social
media to connect with consumers.  Here are some examples:

While traditional media is still a big player in Latin America,
online marketing definitely has the biggest growth opportunity in
the region. Social media and mobile have huge potential, as a
growing number of the population accesses the Web through
mobile devices.”

Egidia Contreras, International Marketing Manager — Enterprise
Holdings, Inc.

With the advancements of online advertising, I think the biggest
opportunity in the region is capitalizing on the integration of
online demand generation, social media, and mobile advertising
to prove ROI.”

José Luis Ruiz, Director LAD Advertising & Online — Oracle

At Burger King® we are leveraging consumer insights and
technology to develop online and mobile tools that enable us to
build a more authentic brand experience with our guests.”

José R. Costa , Vice President, Marketing Latin America and
Caribbean — Burger King Corporation
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Interactive in the Latin American marketing
world first means human relationship
building.”

Lori Folts, Regional Head of Marketing
Communications for the Americas continent —
DHL Express.

I’d say the biggest opportunity today is to grasp
the huge impact and growth that social
marketing is experimenting in our countries in
order to drive preference to our brands in the
most efficient, innovative and relevant way.”

Harold Michelsen. Marketing Manager —
Ripley Chile

The second area might best be described as an
opportunity for the marketing industry to mature
through greater professionalism: 

Marketers’ greatest opportunity is to capitalize on
the fact that organizations in general are starting to
realize the value that Marketing can generate to the
lines of business and a company’s bottom line, and
not as a secondary role.”

Roberto Ricossa, Marketing Leader
Americas International — Avaya

The biggest opportunity in my point of view is
to move marketing from equity building into a
more responsible business role, where KPIs
will serve to guide us against real business
goals like sales or purchase intent.”

Ricardo Monteiro, Head of Communications
Latin America — Reckitt Benckiser 

Finally, these marketers are also concerned with
issues of sustainability and responsibility:

Our biggest opportunity as Marketers is to
build meaningful brands for those consumers
bringing them solutions that really can improve
their lives and at the same time are responsible
with the society and the planet.”

Viviana Gutiérrez, Marketing Director Pet
Care — Mars Andino

The single most important opportunity is to
capture the hearts and brand preference of the
Emerging Consumers. The mid-tier consumer
is growing significantly across many countries
in the region to the point of becoming the
largest socio economic segment. These are
consumers that have similar needs, desires and
aspirations of the higher classes, but limited
resources to fulfill them. They are savvy
consumers that are brand loyal as they cannot
afford to waste money on useless or lower-
performing products.   

Sustainability is a state of mind that all
marketers should truly start promoting
from inside the company before creating
isolated products or campaigns. Personal
engagement is as critical as company
commitment to meet the needs of the
actual generations without compromising
the future of the ones to come.”                        

Santiago Cardenas, Strategic
Planning/Marketing Services Director —
Johnson & Johnson Latin America

I see two major opportunities in the Latin
American region:  First, talent.  We have one of the
most creative and talented pools of talent.  The
problems posed to us are complex, and as such, we
need to be more creative, flexible and strategic in
addressing the solutions.  One of our greatest
strengths is the “Made in Latin America” talent
pool.  The second major opportunity I see is the
commoditization of technology: From cell phone
use, to broadband access, to Cloud computing.
Thru technology Marketing is becoming personal
and personable.”

Andrea Padilla, Director of Field Marketing-
Caribbean and Latin America, Marriott
International

Congratulations to the LATIN AMERICAN 50 who represent some of the
region’s best talent and who will, no doubt, inspire others to recognize Latin
America's marketing potential and professionalism. Our hope is that all remain
in our industry and on the 2012 list as it grows to the Latin American 100!
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KIM ALLARD, Regional Online Marketing
Manager, Sony Latin America
Kim Allard drives the strategy, development,
implementation and optimization of Sony’s online
activities and campaigns throughout Latin
America.  Her work with the corporate site, e-
commerce & social platforms has aligned more
than 13 countries with a single digital strategy.
Sony’s social media campaign has culminated in
being the first official Facebook Case Study for the
region that has developed a fan base of more than
1M users, while delivering more than 11 million
unique consumer engagements. 

She’s worked in the digital industry since
2000—mostly in her native Canada with
companies like Teleglobe and Bell Canada.  Born in
Montréal, she holds both a Bachelors  degree in
Marketing and Management, as well as a Masters
degree in Intercultural Management.

DAVID AÑON, Senior Director of Marketing, Latin
America, Research in Motion/ RIM (BlackBerry)
David Añon oversees RIM's regional marketing
presence in Latin America. He joined the
company in 2008 as Channel Marketing Director
for Latin America with responsibility for the
marketing strategy associated with all of RIM's
partners in the region.

Prior to RIM, he served as Vice President of
Marketing & Communications at The Beacon
Council, Global Marketing Director at Brightstar,
and had various marketing roles at Sony
Electronics.  A Florida native, he holds a degree in
International Business Operations from Florida
State University and has completed post-graduate
studies in eCommerce.  He is also certified as a 
Black Belt in Six Sigma business management
strategy.

ENRIQUE ARRIBAS, Advertising and Corporate
Sponsorships Director, Banco Santander
Enrique Arribas leads Corporate and Brand
Marketing at Grupo Santander from the company’s
offices in Madrid, Spain.  He and his team not only
define strategy for sponsorships and advertising,
but manage the execution of marketing projects in
Latin America, Europe and other countries where
the company is present.  Grupo Santander is the
largest bank in the Eurozone, as well as one of the
largest banks in the world in terms of market
capitalization.  It is also among the Top Five
Advertisers in Latin America.

Although a native of Spain, Enrique Arribas has
a strong understanding of Latin America.  He
worked within the region for several years as
Corporate Sponsorship Manager for Telefónica
Latin America, where he coordinated sponsorships
for the Movistar brand in thirteen countries, and as
Advertising, Sponsorship and Trade Marketing
Manager for Terra, the multinational Internet
company, headquartered in Brazil and part of
Telefónica Group.

Currently, Santander is a corporate sponsor of

the Ferrari Formula 1 team and the Copa
Libertadores de America.

REBECCA BARBA, Manager Global Marketing &
Communications, Royal Caribbean Cruises, Ltd.
As Global Marketing and Communications
Manager, Rebecca Barba is dedicated to escalating
the brand awareness and preference for Royal
Caribbean International, Celebrity Cruises and
Azamara Club Cruises, while working closely with
her respective marketing teams throughout the
world.

After more than sixteen years in the leisure
travel segment and over thirteen years working
directly for Royal Caribbean Cruises, she has
developed a distinct understanding of the
marketing of cruise vacations.  Since joining the
company, she has assumed responsibility for the
strategic vision and overall creation of all collateral
for North America, as well as leading the
development of TV commercials, brand
photography, radio spots, and regional and outdoor
advertising programs, including the first DRTV
campaign for the brand.  She also managed loyalty
program communications for both Celebrity
Cruises and Royal Caribbean International and led
Royal Caribbean’s multicultural communications.

A native of Miami and a first-generation
Cuban-American, she earned a Bachelor’s Degree
in Political Science and a Master’s Degree in
Integrated Marketing Communications, as well as a
Cultural Arts Diploma from Spain’s University of
Salamanca.

MIGUEL BARCENAS, Senior Marketing Director,
Core Brands, Latin American Region, PepsiCo
Miguel Barcenas has over 20 years of marketing
experience with consumer product goods, and
his last five years have been spent at PepsiCo
Latin America where he is responsible for
leading the marketing agenda for carbonated
beverages, including Pepsi™, 7Up, and others.
In overseeing the group’s regional brand
strategy, his focus includes the expansion of
PepsiCo’s beverages portfolio across Latin
America, thematic advertising development,
product and packaging innovation, plus new
launches like Pepsi Kick, which was awarded a
Gold Effie in 2009 for the Best Beverage
Campaign in Mexico. 

He also drives the development of regional
marketing platforms through Music, Soccer,
and Major League Baseball, as well as
championing digital consumer engagement
platforms like Pepsi Project Refresh, and
furthering "Performance with Purpose," the
company’s sustainability agenda, through
community charity projects.  Last year, Miguel
Barcenas was awarded the Chairman’s Award
for best “Performance with Purpose” initiative
through his Operation Smile.

Prior to PepsiCo, he served as Marketing VP
for Arby's Restaurant Group and Marketing
Brand Manager at Procter & Gamble Mexico.
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CARLOS BARUKI, Regional Vice President Sales &
Marketing, Mexico, Latin America & The Caribbean, Hilton
Worldwide
Carlos Baruki has over 25 years of tourism and
hospitality experience, the latter half of which has
concentrated on sales and marketing.  He was introduced
to the industry as a front office team member at the
InterContinental Rio, and then quickly advanced his
career through a number of roles including operations at
InterContinental hotels throughout Colombia, the
Dominican Republic, Argentina and Brazil. In 2000,
Carlos Baruki moved to The InterContinental Hotels
Group Miami regional headquarters to fulfill a role in
revenue management and marketing for Latin America.
This marked the beginning of his commitment to sales
and marketing.

Just this May, Hilton Worldwide announced his
appointment regional vice president, sales and marketing
for Mexico, Latin America and the Caribbean, where he
will lead the sales and marketing strategy for the
company’s growing regional portfolio. His new role
comes in time to help oversee upcoming hotel openings
in key Latin American markets, including properties in
Santiago, Chile; Bogota, Colombia; Panama City,
Panama; and Merida, Mexico, among others.

ELISABETTA BELL, Dealer Support Manager,
Caterpillar, Inc.
Elisabetta Bell is directly accountable for equipment-
manufacturing giant Caterpillar’s strategy, marketing
operations and services marketing with dealers in Latin
America.  Her objective is to maintain or regain market
leadership while delivering superior business results.  She
also drives the growth of both aftermarket parts and service to
achieve the company’s goals.
Prior to this critical dealer role, she led the development of
strategic plans for the company to effectively support sales,
dealers and customers through all available marketing
communications channels and managed all advertising,
media and communications budgets.

An advocate for the corporation’s marketing function, Ms.
Bell was quoted by World City as saying, “Marketing officials
must constantly remind their companies that marketing is a
revenue generator, not an expense.”  She also believes that
“strategy is key.  If you don’t know where you’re going, you
don’t know if you’re effective.”

MATIAS BENTEL, Marketing Director, Latin America &
Caribbean, Brown Forman
Matias Bentel has wide experience in the Spirits and
Wine industry across Latin America, the Caribbean and
also the US Hispanic market. As Marketing Director for
Brown Forman’s Latin American & Caribbean region, he
works with brands like Jack Daniels Tennessee Whisky,
Chambord Liquor, Finlandia Vodkas, Fetzer Wines,
Korbel Champagne and numerous tequila brands and
other wines and spirits.

Prior to Brown Forman, Matias had spent 2 years at
Diageo with regional marketing responsibilities for Smirnoff
Vodka. He also spent another 2 years as Latin American
Marketing Director for Allied Domecq, prior to their purchase
by Pernod Ricard. Not only was he responsible for all
marketing functions, but he developed a sport sponsorship

plan for Ballantine’s, which is linked to consumer and trade
promotional activity today.

He started his career in Argentina—initially as an
Assistant Professor of Marketing, and then worked as a
Product Manager at Kimberly Clark, also in Argentina.

SANTIAGO CARDENAS, Strategic Planning/Marketing
Services Director, Johnson & Johnson Latin America
Santiago Cardenas was born in Medellin, Colombia and
graduated in Business Administration from Universidad
EAFIT, Colombia. He holds an MBA with Marketing Major
from Saint Joseph's University, Pennsylvania, USA. He has
more than 19 years of managerial experience in Regional
Marketing and General Management positions at Johnson &
Johnson Latin America. Started his career in Colombia and
has had regional responsibilities out of several countries like
Brazil, Colombia, Peru and Central America. Santiago is in
charge of Strategic Marketing Services for the Consumer
Business in Latin America. He, and his wife Doris, currently
live in Sao Paulo, Brazil.

STEPHANIE CARIGLIO, Marketing Brand Manager-
LVMH Watch & Jewelry, Caribbean & Latin America
TAG Heuer
With an educational focus that started in France at
universities in both Lyon and Paris that specialized in MASS
(Mathematics applied to Social Sciences), few would have
guessed that Stephanie Cariglio would wind up in a career in
luxury goods—with a particular emphasis on Latin America
and the Caribbean.  Today, she serves as Marketing Brand
Manager at the LVMH Watch & Jewelry division-- a role she
has enjoyed for nearly 7 years with particular focus on the
TAG Heuer brand effort in the CLA region. An LVMH
veteran, her earlier positions included Brand Manager for
Dior & Chaumet and Area Sales Manager of Caribbean for
LVMH Watch & Jewelry.

MARIA CARRASQUILLO, Senior Marketing Manager,
Jarden Consumer Solutions
Maria Carrasquillo, Senior Marketing Manager for Jarden
Consumers Solutions Latin America, is a highly experienced,
results-oriented individual.  In her current role, Maria is
responsible for marketing operations & strategies and to
guide the marketing in-country mangers for more than 8
different countries.  She strategically partners with product
managers in the planning, development and implementation
of brand strategies and new product initiatives.  She leads the
communication development of several brands such as Oster,
Sunbeam, Bionaire and FoodSaver in the Latin American
markets. Maria has extensive experience with the
development of campaigns and works closely with agencies
to produce quality for multiple brands materials applicable to
the different markets across the region. 

Prior to joining JCS, Maria was a Product and
Merchandising Manager for Whirlpool Corporation where
she worked with Whirlpool’s global factories to develop
products tailored specifically for the Latin American markets.
From 2000 to 2003, Maria worked in Nazca Saatchi &
Saatchi as a Regional Account Manager supervising Hewlett
Packard’s advertising initiatives in Latin America and
managing multimillion dollar advertising budgets. 
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LUIS CHAMPIN OLIVERA, Manager General
of Marketing Network, PromPerú, Peruvian Tourism
Board 
Tourism in Peru comprises the country’s third
largest industry, after fishing and mining.
Although much of the tourism business is
directed towards archeological monuments like
Machu Picchu, ecotourism in the Peruvian
Amazon, cultural tourism in colonial cities,
gastronomic tourism, adventure tourism, and
beach tourism are also extensive parts of the
industry.  Luis Miguel Champin Olivera’s work as
Manager General of Peru’s Marketing Network,
PromPerú, is critical to the nation’s economy.

Earlier in his career, he served as Chief of
Advertising at D’Onofrio, producers of ice
cream, candy, chocolate, cookies and sweet
panettone bread.  (The company has since
been acquired by Nestle.)  He also started at
JW Thompson as an Account Executive.

FERNANDO CIMATO, Chief of Staff, Strategy &
Business Planning, Hewlett-Packard
Fernando “Tato” Cimato has been with the
Hewlett-Packard Company since 1994 when he
started as a Marketing Analyst in Argentina.  Not
only has he experienced dramatic change within
his company, but also within the region and the
way one now markets in Latin America.  His
current role as Chief of Staff for Strategy and
Business Planning at HP, which began this year,
also helps him put the challenges and
opportunities of the region into a more
comparative global perspective. 

Prior to this new position, he served as
Marketing Communications Manager for the
Latin American Region with responsibility for all
branding and communication channels for the
Imaging and Printing Group (IPG).  This
included overseeing Public Relations, Advertising,
SEM, e-Marketing, Trade Marketing Materials
and Sales Tools. Earlier roles at HP included:
Sales Territory Manager (Latin America) for the
Enterprise Segment and Marketing Manager.

Few have the depth of understanding and
breadth of experience in both marketing and
knowledge of the region as Tato Cimato.

MARTA CLARK, Area Vice President/ Latin
America & Caribbean, Adobe Systems
Marta Clark is certainly a veteran of software giant
Adobe Systems where she served over twelve-and-
a-half years at the Managing Director of Latin
America & Caribbean.  Today, she is in an
expanded role as Area Vice President of the
region.

Adobe helps its customers create, deliver, and
optimize compelling content and applications —
improving the impact of their communications,
enhancing their brands and productivity, and
ultimately bringing them greater business
success. In 2010, Adobe was rec ognized as one
of the World’s Most Ethical Companies for its

commitment to ethical leadership, compliance
practices, and corporate social responsibility.
Marta Clark is also involved with programs to
encourage women in leadership.

EGIDIA CONTRERAS, International
Marketing Manger, Enterprise Holdings
Egidia Contreras is an International
Marketing Manager at Enterprise Holdings,
Inc., parent company to Alamo Rent A Car,
Enterprise Rent-A-Car and National Car
Rental. She is in charge of Latin America,
Caribbean and Mexico Marketing, Advertising,
PR, Strategic Partnership Alliances, including
Online Promotional Campaigns, SEM, and
Display. Egidia is responsible for developing
and executing strategic marketplace initiatives
and increasing brand recognition through
both online and traditional advertising. 

Before joining the International team
Egidia worked in the Airlines and Partnership
Department for Alamo and National where
she assisted in signing a partnership with
LAN Airlines’ frequent flyer program. 

Born in Ann Arbor, Michigan, raised in
Venezuela, she later returned to the US to
attend college and begin her career. She
graduated from Oklahoma State University
with a BS in International Business with focus
on Marketing, Management and Economics.

JOSÉ COSTA, Vice President of Marketing-
Latin America, Burger King Corporation
José R. Costa is Vice President of Marketing at
Burger King Corporation where he leads all
marketing efforts for 29 countries across Latin
America and the Caribbean. His primary
responsibilities are consumer insights, market
research, product positioning and development,
sales management, marketing communications
(including advertising, interactive, promotions
and public relations), pricing, and customer
experience. Previously to joining Burger King
Corporation, José was President of COSTA IMC
a branding and interactive marketing firm with
focus on the U.S. Hispanic and Latin American
segments. He has over 15 years of experience
both on the client and agency side, working for
brands like Young & Rubicam, Bank of
America, Pepsico, and YUM Brands. José has a
Master’s degree in Integrated Marketing
Communications from Northwestern University
and a MBA from University of Chicago.

MICHAEL COSTELLO, Vice President, General
Manager, International, The Clorox Company
Michael Costello was named vice president –
general manager, International, of The Clorox
Company in March 2011. In this role, he has
responsibility for the company's International
division, which includes Australia, New Zealand
and Africa; Asia; Middle East; Latin America;
Europe; and Greater China. Costello is a member
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of the company's executive committee.
He joined Clorox in 1988 and has held positions in
Research and Development, Product Supply, and U.S. and
International Marketing. Most recently, he served as vice
president – general manager of The Clorox Company's
Latin American and Europe businesses since February
2008.

Michael Costello also serves on the board of directors of
Voices Against Brain Cancer. He has a Bachelor of Science
degree in chemical engineering from the University of
California, Santa Barbara.

JUAN CARLOS DELGADO, Managing Director, Cartier
Latin America & Caribbean
Juan Carlos Delgado has risen through the marketing ranks
at Cartier Latin America—from Communications Manager
to Regional Communications Director to Senior Director of
Branding & Communications to his current role as
Managing Director for the region, which emphasizes the
importance of marketing to luxury brands.

The French luxury jeweler and watch manufacturer has
a long and distinguished history of serving royalty, as well as
stars and celebrities.  Cartier also boasts an early history with
the region, when in 1904, the Brazilian pioneer aviator
Alberto Santos-Dumont complained of the unreliability and
impracticality of using pocket watches while flying to his
friend Louis Cartier. Cartier designed a flat wristwatch with a
distinctive square bezel. This watch was not only a hit with
Santos-Dumont, but also with Cartier's many clients. Thus,
out of this timeless design, the "Santos" was born.

Today, Juan Carlos Delgado is insuring that "Les Must
de Cartier" is something that is certainly desirable to a
growing Latin American market.

LUIS DI COMO, Senior Vice President—Global 
Media, Unilever
Luis Di Como’s career at Unilever has spanned many
continents and his new role of SVP-Global Media
certainly reflects that experience.  He started with the
company in his native Argentina, where he also led
Unilever's defense against Procter & Gamble Co.'s entry
into that market. He eventually rose to the company’s
Vice President Media Americas, where he oversaw
integrated media communication plans for all brands
across the region.

Luis did have a number of stops along the way and
around the world, including Global Marketing Manager
for Sunsilk, based in Thailand, and Global
Communication Planning Director, based in London.
He is also a University of Buenos Aries-trained
economist and with an MBA.

DENISE ESTEFAN, President, Latin America, 
Radisson Hotels
Denise Estefan Litten has just been promoted to
President of Radisson Hotels and Resort
International Latin America where she’ll be
responsible for leading the strategy, management and
key functional support areas of the company.  In
addition, she will provide the overall strategic
direction for the development of the Radisson brand

in Central and South America through managed and
franchised opportunities.

She served as Vice President of Radisson Hotels
and Resorts Latin America for the last four years. A
key to the success of Radisson's growth has been its
connectivity to the global travel industry and its many
sophisticated management systems and business
building tools in such areas as reservations delivery
including emerging areas of electronic commerce,
customer rewards, sales and marketing, operations,
training and public relations.

Prior to that, Denise worked for several hotel
companies including Hyatt Hotels domestically and
abroad where she held management positions in
operations, as well as, sales and marketing.

LORI FOLTS, Regional Head of Marketing
Communications, Americas
DHL Express
Lori Folts is the Regional Head of Marketing
Communications for the Americas continent of the
international express-delivery leader DHL Express. Her
geographic responsibility includes 49 countries and
territories in Latin America, the Caribbean, USA and
Canada. She directs the planning and creation of product
promotions, brand advertising and sponsorship programs
that favorably position, defend, incite trial, usage and
acceptance of DHL Express products and services. Her
deliverables include on-line and search engine marketing
campaigns, ROI and campaign payback scorecards and
customer retention incentives. Additionally, her 20-year
experience also includes executive positioning, top-tier
press relations, PR reputation measurement/scorecard
dashboard and frontline communications.

Prior to DHL, Lori was credited for the development of
two successful department “start-ups” at Fortune 500
companies – one of which was immersed within the
Mexican culture and Spanish language and the other
within the United States. During her international
assignment in Mexico City, she served as the Group
Manager of Marketing Communications and Corporate
Communication for the company subsidiary.

ALFREDO GONZALEZ, Vice President of International
Business & Tourism, Greater Fort Lauderdale Convention &
Visitors Bureau
Alfredo Gonzalez has been working in the hospitality
industry since 1980, mostly in hotel operations.  In 1985, he
entered the Marriott Hotels Management training program,
and joined the Concord Resort in Orlando, Florida in 1989
as Director of Latin American Sales.  He was then asked by
Central Florida Investments to start an International Sales
Program for their timeshare resorts.

He later joined Broward County (seat of Fort
Lauderdale) to head their International Sales Department,
and was named Vice President in 2004.  He’s a past
member of the board of Directors for the Academy of Travel
and Tourism in Broward and currently on the Board of
Directors of Skal International, Miami Chapter.
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VIVIANA GUTIÉRREZ, Marketing Director
Pet Care, MARS ANDINO
Despite graduating as an Industrial Engineer,
Viviana Gutiérrez’s entire career has been focused
on marketing.  A native of Colombia, she started at
Procter & Gamble where she spent 6 years
working across a variety of brands, categories and
different customer groups. She calls her 2008
move to Mars “a life-changing experience” when
she became the Marketing Director for the Petcare
Business in the Andean Region (Colombia,
Ecuador, Perú, Venezuela and Bolivia).  Not only
has she achieved outstanding business results, but
also built a strong organization and deep love for
the plight of animals.  Viviana jokes that she and
her husband share a “four-legged daughter, a
female cat named Lola.”  Her work has always
been awarded a Gold Prize in The Internationalist
Awards for Innovation in Media.

GEORGE GUTIERREZ, Senior Director, Small
and Medium Business Marketing, Cisco
George Gutierrez has been in many worldwide
roles in his career, but he always find a way to
insure that he is a champion for the Latin
American region.  A graduate of Florida
International University, which has fueled so
many Latin American-focused careers, he is
now the Senior Director of Cisco’s Small and
Medium Business Marketing initiative and
works on global web strategies (end user and
channel), social media, messaging, and
campaign development. He also leads the
Cisco SMB ad campaign across the Americas
and Europe.International Sales Program for
their timeshare resorts.

He’s now spent a decade at Cisco in various
roles, including Marketing Director and
Director of Worldwide Media.  He came to the
California-based technology company after
serving 8-years as a Manager of Media
Operations at IBM, which followed another 8
years as a Media Director at BBDO.

AURORE HETZEL, Senior Marketing Manager
Audemars Piguet Latin America & Caribbean
Aurore Hetzel may have studied Anthropology at
Montreal’s McGill University and completed a
Masters in Political Science in Paris, but she has
clearly found a career in marketing.  She started as
an assistant product manager at Louis Vuitton
France, and then took another product
management role at Unilever France before
moving to a Marketing Product Manager role in
the Latin American and Caribbean region for
Cartier.

She’s been with Audemars Piguet for the
last four year in a region that represents
expansion for the world’s oldest watch
manufacturer.  Still in the hands of its
founding families, the company was founded
in 1875 and continues to underscore tradition,
excellence and creative daring.  Today the

brand encompasses complex mechanical
watches, Haute Joaillerie creations, as well as a
line of jewelry. 

KIMBERLY HUTCHINSON, Vice President,
Marketing & PR Worldwide
Casa de Campo
Most would envy Kim Hutchinson’s role at one
of the world most luxurious, secluded, eco-
friendly and complete sports resorts—also
renown for providing anonymity to its many
affluent guests.  Although she has made her
global marketing role look effortless, Kim has
initiated numerous programs to keep the
Dominican Republic’s premier destination
resort top of mind and at the top of the list in
luxury. Late last year, Casa de Campo became
one of the newest members The Leading
Hotels of the World (LHW). At the same time,
the resort completed a two-year $40 million
hotel redesign that now offers significant
enhancement to the 7000-acre retreat.

Another MBA graduate of Florida
International University (FIU), her goal is to
keep guests coming back to Casa de Campo.
We have no doubt she’ll do just that.

ETIENNE KUSMIEREK, Director Latin
America, Bulgari
LVMH’s 2010 acquisition of Italian luxury
goods retailer, Bulgari-- (The trademark is
usually written “BVLGARI” in the classical
Latin alphabet, where V = English U, and
refers to the name of the company’s Greek
founder, Sotirio Voulgaris)—has doubled the
size the French luxury company’s watches and
jewelry unit.  Etienne Kusmierek now serves as
Director of Bulgari Latin America—in a role
that is certainly poised for expansion.  South
American Bulgari boutiques are found in
Lima, Bogotá, São Paulo, Margarita Island and
Quito.

Although Bulgari was known first for
jewelry, its many product lines now include
watches, handbags, fragrances, accessories,
and hotels.  The Luxury Division of Marriott
operates Bulgari Hotels & Resorts as well as
the Ritz-Carlton Hotel Company. Bulgari
opened its first hotel in Milan in 2004, and a
second in Bali in 2006. 

JOSIE LLADO, Associate Vice President of
Advertising & New Media, Greater Miami
Convention & Visitors Bureau
Josie Llado brings to the Great Miami CVB
both an understanding of travel marketing and
an expertise with digital media.  She spent a
decade at Royal Caribbean Cruise Lines as
Manager of Direct & Interactive Marketing
where she managed multi-million dollar digital
and print marketing programs. She then
moved to the agency side as Senior Marketing
Strategist at Publicis interactive shop,
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Razorfish, and led the development of digital marketing
strategies for global clients like Carnival Cruise Line,
Burt’s Bees, Neutrogena, Kraft, and Simsari.

Now at GMCVB, she’s in charge of overseeing print
and online advertising, in addition to managing the
organization’s web site technology and social media
strategies.  Although Miami’s economy has certainly
diversified and the city has certainly become the
“Gateway to the Americas,” tourism continues to be
its largest industry. All reports are that tourism
figures for both 2010 and the start of 2011 are very
strong with increased hotel occupancy rates.  We’ll
attribute it, in part, to Josie’s new role.

GERARDO LLANES ÁLVAREZ, Executive Director of
Marketing, Mexico Tourism Board
Tourism in Mexico comprises a significant industry, and the
country is the number one destination for foreign tourists
within the Latin America region and number two
destination in the Americas. Gerardo Llanes Álvarez serves
as Executive Director of Marketing for el Concejo de
Promoción Turística de México, or Mexico Tourism Board,
and oversees the coordination, design and development of
both national and international strategies for tourism
promotion for Mexico. (There is also a burgeoning domestic
tourism trade as a growing affluent middle class begins to
go on holiday within their own country.)

Mexico’s most notable attractions are the Meso-
American ruins, colonial cities, and its well-known beach
resorts.  In addition to individual tourism, the country also
attracts many corporate Congresses and Conventions.
Despite some of the past difficulties of H1N1 virus
outbreaks, Mexico has been remarkable in using marketing
to overcome obstacles.  In fact, The World Travel & Tourism
Council (WTTC) research shows that the country's Travel &
Tourism Economy increased its contribution to 13.2% of
Mexico's GDP, growing by 3.8%.

RAÚL MANDÍA, Chief Marketing Officer
Arcos Dorados
Raúl Mandía has more than 15 years of McDonald's
experience in Finance, Operations, Marketing and
General Management.  Now as CMO of Arcos
Dorados (Golden Arches in Spanish), the world’s
largest McDonald's franchisee with exclusive rights in
19 countries and territories in Latin America and the
Caribbean, he literally has a lot on his plate. 

With ceaseless energy, Raúl has managed to lead
the integration of the Brand Style of Communications
in the region, implement Value Campaigns in Brazil,
Puerto Rico and Mexico, develop Revenue
Management and Pricing Strategy for Latin America,
ensure that McDonald’s Menu offerings remains
relevant in Latin America and the Caribbean and
develop advertising and media strategy for the region.

Some of the results have included over 50 months
of positive sales in the region and increased market
share and Brand Awareness in all the main markets.
Since Arcos 2007 agreement with McDonald’s, it has
opened 232 restaurants, 124 McCafe locations, 430
Dessert Centers, and completed 308 re-images of
existing restaurants. The company is committed to
opening at least 250 restaurants within its territories
in the next two years.

JUAN MARRERO, Marketing Manager
LG Electronics
Juan Marrero has served in marketing roles at LG
Electronics since 2007, and has helped the global
leader in consumer electronics, home appliances and
mobile communications reach the Latin American
marketplace more effectively. His responsibilities
include driving innovative marketing strategies based
on consumer insights, new product introduction
plans and management of the marketing budget.  He
has also managed business-to-business and mobile
marketing at LG.

Interestingly, Juan started his career as an art
director at Grupo Ghersy Communications before
taking on his first marketing role at Ceramicas Caribe.
This provided him with an opportunity to work with
ATL and BTL marketing activities, advertising and
media campaigns, while also providing in-store
exhibition and POP material distribution among 600
retail stores.

MICHAEL J. MATHÉ, Vice President and General
Manager, International Division, Toshiba America Business
Solutions Inc. (TABS)
Michael J. Mathé, vice president and general
manager, International Division, Toshiba America
Business Solutions Inc. (TABS), is responsible for
managing the development and execution of all sales,
marketing and operations efforts for TABS’
international distribution channel in Mexico, Brazil,
Latin America and the Caribbean.  Additionally,
Mathé is a member of the TABS Executive Leadership
Team.  In his current role, Mathé has contributed to
strategically repositioning TABS as a market leader,
and has significantly increased the company’s major
accounts performance in Latin America. 

With expertise in developing, implementing and
managing successful strategic international sales and
marketing programs for new market and territory
development, Mathé joined Toshiba America
Information Systems Inc. (TAIS) in 1995, before
TABS was formed as a separate division in 1999.  He
began his Toshiba career as regional sales manager,
International. 

Prior to Toshiba, Mathé was employed by Lanier
Worldwide Inc., working in the United States,
Canada, Europe and Latin America.

DORIAN MEJIA ZUÑIGA, Market Development
Manager Latin America, Puig
Barcelona-based Puig is a luxury fragrance and cosmetic on
the move and Dorian Mejia Zuñiga’s marketing and media
projects in Latin America have certainly contributed to the
company’s explosive growth.  Formed in 1914 and still
family-owned, Puig announced this spring growth of 20%
in revenue and 89% in operating profit.  International
markets, particularly South America, now represent 75% of
revenue.  Puig’s many brands include Carolina Herrera,
Prada, Nina Ricci, Paco Rabanne and Comme de Garçon in
its Prestige Group, Antonio Banderas and Shakira in its
celebrity product line, as well as other designer, lifestyle,
cosmetic and toiletry lines.

Dorian Mejia has been instrumental expanding the
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presence of many of these brands throughout the
region.  One such example is the Carolina Herrera
woman’s fragrance.  Given the brand’s interest in
social responsibility issues, Inciativa SER (The To Be
Initiative) to encourage early breast cancer detection
in Latin America, a region where only 10% of new
cases are diagnosed through early detection.  Ms.
Herrera became the primary spokesperson and a
multiplatform/multi-channel campaign we born.

ADRIANA G. MENDIZABAL MORA, Global
Marketing Executive, Visa Inc. Latin America and
the Caribbean
Adriana Gabriela Mendizabal Mora is Global
Marketing Executive for Visa Inc., Latin America
and the Caribbean.  In this role, she manages the
strategic direction of the brand business,
marketing research and analysis as well as the
development and implementation of country,
product and channel marketing strategies in
Latin America and the Caribbean.

During her tenure at Visa Inc. she has led
several strategic marketing initiatives that have
driven regional transaction and revenue growth
in alignment with global priorities. She has also
led initiatives that have generated record-high
brand metrics.  In addition, Ms. Mendizabal
Mora has positioned Visa Inc., Latin America
and the Caribbean as the Global Center of
Excellence for Sports and Affluent segment
Marketing, with special emphasis on expanding
the digital and point of sale channels.

Prior to joining Visa Inc., Ms. Mendizabal
Mora gained extensive general management and
marketing experience in companies such as
Herbalife, Johnson & Johnson and Kodak in
Mexico.  She started her career in Procter &
Gamble, where in a span of 15 years, she took on
different positions such as Director of Marketing
Operations & Strategic Planning for Latin
America and Director of Baby Care and
Feminine Protection Latin America.

HAROLD MICHELSEN, Marketing Manager
Ripley Corp, The Chilean Department Store Chain
Harold Michelsen started his career at Nestlé
Chile as a consumer marketing manager in the
confectionery business.  He then moved within
the company to become a media manager,
found that he loved it, and then accepted a
Media Manager position with Procter &
Gamble Chile.  He then admits to following a
colleague to Ripley, one of Chile’s top retailers,
now expanding throughout the region.  Harold
initially found the project interesting as it
broadened his business expertise to research,
public relations and legal issues.  Now, four
years later, he’s become Ripley’s Marketing
Manager—overseeing 20 people and
responsible for all communications for this
billion-dollar business that comprises both
retail and financial concerns.

(Not bad for the son of a doctor and a nurse,
who graduated as an Agronomic Engineer.)

LOURDES MONTALVAN, Marketing Director
Essence Corp, The Clarins Group
Essence Corp. is the Regional Sales and
Marketing office of the Clarins Group in Latin
America and the Caribbean, and Lourdes
Montalvan markets the Clarins beauty line, as
well Azzaro, Thierry Mugler and Porsche Design
fragrances.  Her responsibilities focus on
respecting the brand image and philosophy,
while marketing the products to their full
potential and insuring the success of new
launches.  This includes all brand
communications, promotional activities and
events, as well as incentive programs and in-
store placement.   

Lourdes has also earned an MBA from
Florida International University.

RICARDO MONTEIRO, Head of
Communications Latin America, Reckitt Benckiser
Ricardo Monteiro is an electronic engineer, with
specialization on logistics, business
administration and marketing.

He possesses more than 16 years of
experience in the hygiene, cleansing, personal
care, OTC and mass consumer goods markets.
Before joining Reckitt Benckiser, Ricardo
developed his career in purchases, logistics, sales
and marketing/media at Procter & Gamble
Brazil.

Since 2005, Ricardo is responsible for
media, public relations and advertising content
production for Reckitt Benckiser in Latin
America, where he helped improve the ROI of
marketing by five-fold and put RB in the list of
the most important advertisers in the region.
He’s also the Vice President of the Brazilian
Advertisers Association and VP of ABMN.

LUIS ORTUZAR, Regional Marketing Director
Latin America, Parfums Christian Dior /Fendi
Parfums
Luis Ortuzar may have started his career in the
good consumer goods sector in Mexico with
marketing responsibilities at both L’Oreal and
Coca Cola; however, he has made a long career
in the luxury market, principally with LVMH
Perfumes and Cosmetics in the Latin America
region since 1997.  Perhaps one early element
that has added to his success and his evolution to
management has been the two years he spent as
a fragrance buyer.

There’s little question that LVMH sees Brazil,
and to an ever larger extent, South America, as
being very promising countries for luxury goods.
(The company has had a presence in the region
since 1973.)  However, the recently announced
LVMH investment in Sack's, the leading online
retailer of fragrances, cosmetics and toiletries in
Brazil, will also mark Sephora’s entry into Brazil.
And that should be very good news for Luis
Ortuzar as he oversees the expansion of his
brands throughout the region.
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ANDREA PADILLA, Marketing Director, Caribbean &
Latin America, Marriott International
As the Director of Marketing for Latin America and the
Caribbean, Andrea Padilla is responsible for all brand
marketing and messaging pull-though in target source
markets. She also develops the strategy and manages
the execution of multi-brand marketing plans through
an integrated mix of marketing tools including
advertising, direct marketing, eCommerce, distribution
channels, promotions, and public relations. 

Before joining Marriott International, Andrea’s
marketing career had a technology focus.  She served as
Marketing Director Latin America for Avaya
International, as well as Regional Director of Corporate
Marketing and Communications Director for Hewlett-
Packard Latin America. Her start in the industry came
at Burson-Marsteller, where she spent 6 years managing
the technology practice for a range of clients including
SAP, IBM, Qualcomm, Electrolux, and Visa. She also
lived for two years in Brazil, managing all marketing
and corporate communications strategies for Burson-
Marsteller’s technology clients based in Sao Paulo.

Andrea, originally from Colombia, has a B.A. in
International Business from Florida International
University in Miami.

LUIS PERILLO, General Manager-Hilton Bogota, 
Hilton Worldwide
Luis Perillo who has served Hilton Worldwide as
Regional Director of Sales and Marketing for Latin
America & The Caribbean since 1999—with one 4 four-
year stint managing the opening of the Hilton Sao
Paulo Morumbi—is now taking on another key Hilton
assignment. He’ll become General Manager of the
newly built 245-guestroom Hilton Bogota. 

Luis joined Hilton Worldwide in 1995 as director of
sales and marketing for Hilton Venezuela. He then held
various roles including regional director of sales and
marketing for the Andean Region, opened Hilton Sao
Paulo Morumbi and acted as general manager of Hilton
Barquisimeto in Venezuela. 

A native of Venezuela, Luis Perillo holds a Bachelor
of Science degree in Hospitality Management from
Florida International University and has also
participated in several Hilton management programs at
London Business School, IMD Lausanne, Switzerland
and Cornell University.  He’ll also been a regular
participant in the Internationalist’s Media Matters
Miami Think Tanks.

EDWARD PILKINGTON, Global Category Director,
Vodka, Rum and Gin, Diageo
Edward Pilkington is responsible for creating, driving
and executing the strategy for Diageo's Global Vodka,
Rum and Gin business. The brands in this portfolio
include Smirnoff Vodka (the world's largest spirit
brand), Ketel One Vodka, Captain Morgan Rum and
Tanqueray and Gordon's Gin.

A Diageo veteran, he’s been with the company since
1995—in various marketing roles and in various parts of the
world.  Prior to his Global Category Director role, he served
as Marketing and Innovation Director for Latin America and
the Caribbean 2005—leading a team of 150 across the

region in brand marketing, innovation and consumer
planning.  This was a large geographic leap from his earlier
position in Australia as Marketing Director.

Other roles included Global Brand Director of the
Malibu Brand, an early Miami stint for Diageo working
across the Americas as Director of Innovation and
Strategy, plus initial marketing roles at L’Oreal and also
Guinness as both a Marketing Strategy Analyst and an
Assistant Country Manager for the Caribbean. Edward
is a graduate of the UK’s University of Birmingham.

VALERIA PRADO, Marketing Communications
Manager, UPS, Latin America and the Caribbean
Valeria Prado was appointed Marketing
Communications Manger for UPS Latin America in
June 2005 and is responsible for the coordination and
execution of UPS communications programs including
public relations, advertising, direct marketing and
customer communications for over 50 countries in
Latin America and the Caribbean. 

Valeria joined UPS in May 2000 as the Public
Relations Supervisor for UPS Latin America responsible
for managing the company’s public relations activities
in the region, including media relations, special events,
sponsorships and crisis communication management.
She has a Masters Degree in International Business and
a Bachelors of Science in Business Administration from
Saint Louis University and is an active member of
UPS’s Women Leadership Development program.

ROBERTO RICOSSA, Marketing Vice President  –
Americas International, Avaya
Roberto Ricossa, born in Mexico City, is the Marketing
Vice President for Avaya responsible for defining and
leading the Marketing Strategy throughout the
Americas International Region, which includes Latin
America and Canada. 

With more than 17 years in the international telecom
industry, Roberto has held various sales and marketing
positions on international leading companies such as
Avaya, Nortel and Anixter.  He been able to apply his
skills and experience from different angles:  First, from
working directly with end users as a systems integrator,
then as a value added & logistics stocking distributor
working with a reseller network, and now from the
manufacturer’s point of view, which allows him to better
understand the needs and requirements of all the
elements of the value chain.

JOSÉ LUIS RUIZ, Marketing Latin America Advertising
Director, Oracle Corporation
José Ruiz joined Oracle in 2005 where he has held
positions in the corporate global campaigns and
advertising teams.  He currently manages advertising
and online demand generation for Latin America.  He
has over 15 years of advertising, direct marketing &
online experience.

Prior to Oracle, José spent four years at PeopleSoft
in the corporate direct marketing group and nine years
on the agency side including Havas Advertising. José
has a BS in Business Administration and International
Marketing from San Francisco State University. 



RAQUEL SOLORZANO, Regional Media Manager,
Diageo
Raquel Solorzano is responsible for all Latin
American Markets — (including, Mexico, The
Caribbean and Brazil, in addition to South and
Central America) — for  analog and digital media.
Until 2010, Raquel worked as Corporate Media
Manager at Samsung Latin America where she
created a corporate strategic framework for leadership
and media education to all levels of the organization
for all media type (offline and online media), as well
as lead and manage AOR media agency team and
relationship for day to day operations.

Prior to Samsung, Raquel worked for Starcom
MediaVest Group Latin America as Associate Digital
Director with responsibility for long term digital
marketing communications planning and execution
for international clients like Procter & Gamble,
General Motors, Research In Motion, and Telefonica.

MARK STANLEY, General Manager, Latin
America, Sony Computer Entertainment America
Mark Stanley is the General Manager, Latin
America, for Sony Computer Entertainment
America. Mark joined SCEA in early 2008,
bringing over 15 years of industry experience to the
team. A native of Costa Rica, Mark has held
various positions in the video game and high-tech
industries, including SEGA, Expert Software and
MyCity.com, while also having worked in the
strategic agency world with DIGITAS, focusing on
their Latin American expansion, and AGILOS, a
strategic and creative agency which he founded.
Before joining SCEA, Mark was SVP, Global Sales
& Marketing for Intec & i-Tec Electronics,
designers and manufacturers of video game and
digital music accessories, where he was
instrumental in the company's market leadership
achievements. A constant entrepreneur, Mark has
a reputation for establishing and growing products
and ideas through creative sales and marketing
initiatives. In his role with SCEA, Mark is
responsible for all areas of PlayStation's expansion
throughout Latin America. In his first three years
with SCEA, Mark’s role has been key in the formal
launch of 18 countries across the region, and
establishing solid market leadership across the
majority of these markets.

DIEGO STECCHI, Director, Latin America &
Caribbean, Salvatore Ferragamo
Diego Stecchi is director for Latin America and the
Caribbean at Salvatore Ferragamo, a position he has
held since 2000, when Ferragamo Latin America
was established. He is in charge of the development
and marketing of the fashion brand in the region,
responsible for the whole Ferragamo line of
products both in the domestic and Duty Free
market. He is President of Ferragamo Mexico,
Ferragamo Chile and Ferragamo Argentina,
Ferragamo’s direct investments in Latin America. 

His University education was in Italy in both
Perugia and Milan.

He and his wife are also the Founders of

Librosinfronteras. Created in 2005, Libros Sin
Fronteras is a non-profit organization to promote
education among underprivileged children by
building libraries in their communities within Latin
America.  The organization also provides the tools to
facilitate and promote primary education via
teaching materials, computers and school supplies
to the benefit of the children and their teachers.
According to Diego Stecchi, “Our continuous
contact with people from different Latin-American
countries has enabled us to learn about their
customs, culture and differences.  They are our
source of inspiration.”

EDGARDO TETTAMANTI, SVP-Marketing
Group Head, Latin America & Caribbean,
MasterCard Worldwide
As SVP-Marketing Group Head, Edgardo
Tettamanti is responsible for the strategic
management of the Latin America & Caribbean
(LAC) Region: customer and consumer
marketing, brand-building, promotional
programs, sponsorships, investment strategies
and other marketing activities. He began at
MasterCard in 2007. 

With more than 29 years of well-rounded
financial services, marketing and agency
experience, he has focused his work on
delivering innovative programs with notable
results in markets throughout the region, with
stints on both the advertising agency side and at
financial institutions. At MasterCard he has
dedicated to expanding and refreshing the
Priceless Campaign in the LAC region with
innovative direct to consumer platforms that
consequently drive brand preference.

Prior to MasterCard, Edgardo. Tettamanti
capped a 15-year trajectory at American Express
as vice president, Head of Brand Management
Latin America, the Caribbean and Canada. He
has also served as lecturer, teaching courses in
Marketing at different universities in his
hometown of Buenos Aires.

JULIO TUÑÓN, Solutions Marketing for Latin
America, Director of Marketing at Lexmark
International
Julio Tuñón characterizes his job as evangelizing and
marketing Lexmark enterprise solutions in the Latin
America region. Lexmark International, Inc. is a
Fortune 500 Company that manufactures and sells
business and consumer printers with operations in
over 150 countries and revenues of $4 billion.

He has held various positions during his 13-year
tenure with Lexmark, including Regional Director
and Director for Strategic Marketing, which
included the coordination and training of employees
and channel partners, launching products, creating
and participating in roadshows and customer /
partner events, interfacing with regional media and
press-related activities, and participating in the
hiring of key people in the region.
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Oracle and Nintendo in Latin America in the areas of display banners, mobi-
le marketing and Search Engine Marketing.

Roxana Strohmenger, Latin America Lead Analyst,
Forrester Research
Roxana serves Market Research professionals and is
responsible for the collection and insight gathering of
Forrester's Consumer Technographics® product, for
North America, Europe, Asia Pacific, and Latin
America. She is an expert on market segmentation,
quantitative research methodologies, survey design,

and data analysis. Roxana recently helped launch Forrester's Latin American
Technographics® and is responsible for writing, fielding, analyzing and pro-
viding deep, comprehensive data and insights in this fast changing region.

Natalia Vasco, SVP Managing Director
Havas Media
Natalia has been part of Havas Media since 2007
where she took the role as SVP Managing Director for
MPG and provided business direction, managed local
businesses, and contributed to the growth of MPG
LAAM. Since June of 2009 she has assumed the role
of SVP Managing Director for Havas Media interna-

tional, where two new business units opened: Media Contacts (the online media
network for Havas) and Havas Sports & Entertainment, the branded content
division of the group. Prior to this, Natalia spent 4 years as part of OMG where
she worked as the Regional Marketing and New business director.
Natalia has a bachelor's degree from Universidad Javeriana in Colombia
where she specialized in Advertising and an MBA from Universidad del
Rosario also located in Colombia.

Chris Velasco, Director of Trade Marketing,
Americas for Microsoft Corporation 
As Marketing Director for Microsoft Advertising,
Chris Velasco spearheads marketing and sales initia-
tives for Microsoft Advertising's Americas region.
Velasco and his team oversee the marketing efforts
that have helped establish MSN, Windows Live and
the rest of the Microsoft Advertising network as pre-

eminent destinations for global advertisers. 
Chris has been a part of Microsoft for the last 9 years, working with the
world's biggest brands, agencies and creative groups. During his tenure,
he has participated in the development of creative advertising solutions
which have won numerous awards for brands such as Nokia, Visa and
Coca-Cola. Prior to joining Microsoft, Velasco worked in management
consulting at Accenture.
Chris has a degree in Science from Penn State University and an MBA from
the University of Maryland.

Víctor Villar, SVP & Chief Digital Officer, Starcom
Media Vest Group Latin America
Having studied the Bachelor of Science in
Advertising from the Communications University in
Mexico. Victor Villar has been in the media business
for more than 18 years. He joined Leo Burnett as
Media Executive in 1991.
In 1998, he co-founded Starcom in Mexico, and

led the company to be the number one agency in the country for more than
8 consecutive years. In 2004 he became SMG Mexico’s CEO and during
the same year he helped to co-found the first Association of Media
Agencies in Mexico.
Currently, Victor leads the Digital Integration for Starcom MediaVest
Group in Latin-America and participates as an active member of the Global
Digital Board for this group. He is actively involved in buying media for
Starcom’s different clients in Latin-America including General Motors,
Visa, Procter & Gamble, Coca-Cola, Telefonica, Kraft and Blackberry.
Victor leads the operation from Miami and he continues to be an active
member/counselor of several marketing associations in Mexico.

Rui Rodriguez, VP Consulting Director, Loducca
MPM
Rui Rodrigues is vice-president and partner of MPM
Propaganda. As part of his recent activities, in 2007,
he was put in charge, by the Brazilian Football
Confederation (CBF - Confederação Brasileira de
Futebol) of coordinating the work involved in pre-
senting Brazil's victorious candidacy to host the FIFA

World Cup of Football in 2014. Throughout his professional trajectory he
has amassed great experience in the organization of complex management
structures, such as those required for three political campaigns to elect the
President of Brazil (Fernando Henrique Cardoso, in 1994 and 1998) and José
Serra (in 2002), and one in Angola (1992). Currently, he participates actively
in creating marketing initiatives for companies including Vale do Rio Doce,
Copasa, Light, Ambev and CCR. He has been present in the communications
industry for over 20 years.

Jose Ruiz, Senior Marketing Manager, Oracle 
José Ruiz joined Oracle in 2005 where he has held
positions in the corporate global campaigns and
advertising groups. He currently manages advertising
and online demand generation for Latin America
and the Global Communications Business Unit. He
has over 15 years of advertising, direct marketing &
online experience. 

Juan Saldivar, General Manager Televisa
Interactive Media
Juan Saldívar has been the President of Televisa
Interactive Media, the Internet & Wireless division of
Grupo Televisa since 2002. Before this responsibility,
Juan accumulated extensive experience in the entre-
preneurial arena, consulting and business develop-
ment. Between 1999 and 2001, he founded an e-

commerce operation (Submarino.com) in Mexico, later sold to Televisa.
Juan holds a BA in Economics from ITAM in Mexico and an MBA from
IESE Business School in Barcelona Spain.

Luis Silberwasser, International Head of Content
for Discovery Networks International (DNI)
Based in Miami, Luis Silberwasser is Senior Vice
President of the Content Group at Discovery
Networks Latin America/US Hispanic and head of
content for Discovery Networks International. 
In more than 10 years with Discovery Networks
International, Silberwasser has held leadership posi-

tions in marketing, sales and business development in the United States and
Discovery Communications' international division. Most recently, he led new
business opportunities as Senior Vice President for Strategic Planning at
Discovery Networks International, including the division's entry into the
Lifestyle category.

Raquel Solorzano, Corporate Media Manager,
Samsung Latin America
Raquel joined Samsung Electronics Latin America in
2009, as Media Marketing Manager. Her responsibi-
lities include create corporate strategic framework
and to provide leadership and media education to all
levels of the organization for all media type (offline
and online media), as well as lead and manage AOR

media agency team and relationship for day to day operations.
Prior to Samsung, Raquel worked for Starcom MediaVest Group Latin
America as Associate Digital Director, being responsible for long term digital
marketing communications planning and execution for international clients
like Procter and Gamble, General Motors, Research In Motion, Telefonica,
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Prior to Lexmark, Julio Tuñón worked in the Latin
America for Wang Laboratories (1987-92), Polaroid
Corporation (1992-97).  He’s conducted business in every
country of the region.

CARLOS EDUARDO TORRES PRIETO, Marketing
and Advertising Director, Banco Davivienda 
Carlos Eduardo Torres, Marketing and Advertising
Director of Davivienda Bank is known for his innovative
approach to brand building.  He also believes that
results are achieved through innovation and brand
differentiation. Davivienda is the only bank in Colombia
with a humorous style of communication, which has
been both consistent and coherent over time.  Since his
start at Davivienda in 2008, Mr. Torres has enjoyed
surprising the Colombian people with the bank’s
campaigns, and one of the most successful examples
was “The Reporter” which appeared during the World
Cup in 2010.

Based on research that demonstrated how The
World Cup is as much about having fun as it is about
football, Davivienda created a pseudo-Reporter who
would be at the wrong place at the wrong time during
World Cup Events.  This would then serve as a warning
that consumers' money could be at the wrong bank, if it
wasn't with Davivienda.  Not a bad way to celebrate the
Cup when you’re team isn’t in the finals.   Banco
Davivienda won an Internationalist Award for
Innovation in Media for this work.

GRACE VILLAMAYOR, Vice President, Global
Inbound/Outbound, Hertz International
For the past 17 years, Grace Villamayor has been
dedicated to creating tactical strategies that drive
increased sales and revenue for the Hertz Corporation.
She began her career with Hertz in 1994 as a
marketing coordinator and has worked her way
through the ranks being promoted to sales and
marketing director of Latin America and the
Caribbean and, most recently, international sales and
marketing director and Vice President of Global
Inbound/Outbound.  In this position, she is
responsible for growing the company’s profile globally
to drive revenue among international regions where
Hertz has a presence.  And the Latin America region
remains firm in her commitments. Grace was born in
Buenos Aires, Argentina and is a New York University
graduate.  She was also named an Internationalist of
the Year by this magazine in 2007.

Hertz, the world’s largest general use car rental
brand, operates from approximately 8,100 locations in
147 countries worldwide.  Hertz is the number one
airport car rental brand in the U.S. and at 69 major
airports in Europe, operating both corporate and
licensee locations in cities and airports in North
America, Europe, Latin America, Australia and New
Zealand.  In addition, service initiatives such as Hertz
#1 Club Gold, NeverLost customized, onboard
navigation systems, SIRIUS Satellite Radio, Nick on
the Go™ portable entertainment players, and unique
cars and SUVs offered through the company’s
Prestige, Fun and Green Collections, has done much
for the Hertz brand.

CARO VILLARREAL, Regional Marketing Manager,
General Mills International
Caro Villarreal is responsible for creating regional strategies
and driving profitable growth for General Mills’ global brands
in Latin America. She also partners with the Minneapolis
headquarters teams to create global communication strategies
and encourage innovation.

Her career at General Mills began in 2000 in
Argentina as a Product Manager for Fresh Pasta and
Crepes.  Later, she was promoted to manage two global
brands, Haagen Dazs and Nature Valley.  Soon she
added responsibilities for Betty Crocker, Old El Paso and
Pillsbury in the Southern Cone region — (Argentina,
Chile and Uruguay).

Caro’s early career included a marketing role with
Argentina’s Costa Carozzi-Bonafide coffee retailer
where she expanded the brand’s presence by
developing a new premium line of coffee in retail.
She started in trade marketing for Molinos Rio de la
Plata, a local food manufacturer.

PETER VITTORI, Managing Director Sales & Marketing
for Caribbean/Latin America, American Airlines
Peter Vittori has enjoyed a long career with American
Airlines, the world’s third largest airline. It is under his
direction that Latin America has grown to be one of the
most profitable regions in the American system. The
region continues to be a stronghold for American,
offering more flights to more destinations than any
other airline. Miami is American’s third largest hub,
based on American and American Eagle flights, and is a
gateway to the Southern Hemisphere and the
Caribbean, with the Latin America/Mexico route system
encompassing 40 destinations in 17 countries.

Peter Vittori believes that much of American’s
success in Latin America can be attributed to its
employees –almost all of whom are nationals of the
countries they work in. They are responsible for
developing ties to the local communities, governments
and business leaders, and for opening the marketplace
to American.

Italian in origin, his education began at St.
Stephen’s International School in Rome, followed by
Loyola University in Chicago.  However, all of
American’s many destinations in Latin America have
increasingly become his home.

CARLOS WERNER, Marketing Director Latin America
Samsung
Carlos Werner’s career at Samsung began in 2005 when
he joined as a Senior Marketing Manager for Audio &
Video in the Brazilian market.  In two years, he had
been promoted to Samsung’s Marketing Director for
Brazil, and as of April, he is running the marketing
efforts for all products for the entire region.

Prior to Samsung, Carlos served as Marketing
Manager at Ford in the UK where focused on passenger
cars for Portugal and Greece. Other early roles include
Bosch where he was a sales and product manager and
Arthur Andersen in a first job as an audit assistant.

His education includes an MBA from France’s
prestigious INSEAD and a mechanical engineering
degree from Brazil’s UNICAMP.
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